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PROFESSIONAL EXPERIENCE
TPRB Advertising – Copywriter / Account Manager ( Dec ’08 – Nov ‘10)
D. Hilton Associates, Inc. - Copywriter (April ’08 – July ‘08)
Creative Civilization - Junior Copywriter (June ’07 – Jan ‘08)
Timpani Communications - MarCom Consultant (Sept ’06 – June ‘07)

RELATED WORK EXPERIENCE
Creative Link - Freelance Copywriter (Feb. ’08 – March ’08)

BrandEra Marketing - Intern (Feb. ’06 – July ’06)

MEDIUMS
Concepting, Brand Identity, TV, Radio, Print, Direct Mail, Outdoor, Point of Purchase, Websites, Web Architecture, Landing Pages, Web Banners, Rich Media Banners, SEO, Sponsorships, Promotional Items

CLIENT INDUSTRIES
Financial, Retail Electricity, Pro Sports, Energy, Periodicals, Automotive, Retail Furniture, Motorcycles, Public Transit, Health Care, Social Networking, Arts, Education, Logistics, Non-Profits

RESULTS
· Concepted and wrote a campaign for a credit union promoting tax preparation services that increased revenue 30% year over year
· Wrote campaigns that took a retail energy company from virtually unknown to the third most recognized retail energy provider in Houston in just one year

· Those campaigns also generated the best month of new customer sign-ups in company history and lead to a  Marketer of the Year Award from the American Marketing Association
· Created brand and messaging for new bilingual non-profit ConserVerde; an energy company pledged $22 million in support for ConserVerde based on that work
HIGHLIGHTS
· Completely restructured and rewrote websites for clients like First Service Credit Union
· Wrote new tagline for bank with $600MM+ in assets
· Wrote series of product & services brochures for Liberty Bay Credit Union

· Successfully proofread 30+ page annual reports for banks, creating error-free documents
· Worked with client marketing managers to adjust copy based on analytics and A-B testing
· Assured multi-channel integration for campaigns that included online, print, outdoor, broadcast, event marketing, promotions, public relations and merchandising
· Wrote a brochure that the client claimed brought a tear to her eye (in a good way)
· Researched and implemented search engine optimization (SEO) for diverse clients
· Evolved messaging for a Fortune 200 company over two years using subtle copy changes
· Concepted and wrote Rampage “Therapy” spots that received immense positive feedback
· Wrote video for TxDOT about Texas Trans Corridor 69 to be shown at public hearings across the state that used characters to simplify complicated government language  

· Wrote a fully-integrated campaign introducing an online version of the San Antonio Express-News.  The catch? Not allowed to use the words “online”, “Internet” or “click.”
· Established updated brand and messaging for LynxsGroup, a joint venture between Lynxs Holdings and General Electric, including everything from website to collateral
· Conceived event sponsorship and buzz marketing opportunities for ECB (motorcycles)

…………………………………………………………………………………………………….………..

EDUCATION
The University of Texas at Austin           Degrees: B.S. in Advertising, B.S. in Public Relations

